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Executive Summary
|

Context

CRISIL Foundation in partnership with Humana People to People India (HPPI) is
implementing project, “Mein Pragati” - A Financial Capability Building project in
Alwar, Dausa and Sikar districts of Rajasthan; the project will be implemented in two
phases. The project entails providing SHG members financial literacy training course.
In the first phase, the project will be implemented in Alwar and Sikar districts. In
order to ascertain the impact of the project, the baseline and endline will be done
separately for each phase of the project. The baseline for phase 1 was done during
April and May 2016 by M2i Consulting. This report presents the findings.

Methodology

The baseline was focused on not just gathering data from the potential beneficiaries of
the project but also from other stakeholders like Project Strategic Counsel (PSC) for
this project; Productivity Unit Leaders (PULs) and Cluster Coordinators. A Financial
literacy assessment of CRISIL Mitras' was also done pre and post training. Field
survey was conducted of the potential beneficiaries i.e. SHG members through
questionnaire survey and FGDs. On a smaller sample, data was also gathered from
husbands of SHG members.

Under the baseline, a database of financial products and government schemes was
also prepared and submitted separate from this report.

The sample size for primary survey of SHG members — the primary beneficiaries of
the project — was derived statistically. The primary survey included survey of 1,946
SHG members and 171 male members across 60 villages. In addition 13 FGDs with
women groups and 6 FGDs with husbands of SHG members were also done.

One of the constraints faced during the survey, which also has implications on the
project, was that a high percentage of SHGs with whom the project has been
conceptualized did not exist on the field. This was because most of the groups were
microfinance groups and as their loans had closed the groups had dissolved. Thus, to

" CRISIL Mitras are the field staffs who are going to ultimately train the SHGs in the project.
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achieve the targets, an additional activity of re-organizing these old SHGs or forming
new SHGs will have to be done.

Key findings

The findings of the baseline has provided insight on the target beneficiaries of the
project and the baseline findings can help in more effective enagement wit the target
members.

Understanding of income and expense

At individual level women do have broad understanding of their family income and
expenses. But lack understanding of details of the details or to what extent which
expense is contributing in the total out flow.

It was found that expenses that are likely to be done by men such as expenses on
health, education, entertainment etc., women had less knowledge about them. Women
had more awareness about daily expenses — grocery, vegetables etc.

They also have more decision-making authority on such expenses compared to large
expenses such as purchase of assets, repair of house etc.

Financial services — access and awareness

As far as financial services are concerned, having a bank account no longer appears to
be the issue. Almost 90% in the sample had it, thanks to government’s direct cash
transfers for various schemes and subsidies.

However, apart from savings, people have low awareness and low access to other
financial services. Thes include loans from banks, savings products like Fixed
Deposits, Recurring deposits, different types of insurance products as well as pension.

Financial planning

Financial planning was one of the areas where there is significant need for capacity
building. It was found that people have only broad understanding of their cash flows.
People do not maintain systematic records of income and expenses, do not plan for
contingencies or do not have any specific goals apart from big expenses like
mariiages, children education or house construction. People generally do not have
plans for loss of health, old age, sudden loss of income etc.

Faced by a contingency, most people rely on whatever savings they have at that point
in time and on borrowings. Depending on the need and urgency the source of
borrowing changes. The suvey showed that for income generation related activities
people generally borrrow from MFIs or SHG, which were also the most common
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source of borrowing. But, for health related needs people preferred friends and family;
while for big expenses like marriages, education and house construction people rely
on multiple sources including moneylenders. Thus, in case of stress peole still tend to
use moneylenders although it seems that the influence of moneylenders have gone
down over the years due to spread of MFIs. Borrowings from different sources was
found to be very common, in fact those with higher income tend to have higher
borrowings. As a result of frequent borrowings, loan repayment forms a significant
part of the household cash outflows and at the same time makes people vulnerable to
over-indebtedness.

Economic profile

In terms of income, it was found that the project had beneficaries in a tight range of
income segment. This is explained by the fact that 90% or even more of the target
beneficiaries in the project are members of MFIs or SHGs. They are neither very poor
nor very well off, as MFIs typically target that kind of segment. Thus, one of the
cautions that must be observed in the project is to compare the macro statistics for a
project block with that of the beneficiaries keeping that fact in mind. The beneficiaries
are not randomly selected but virtue of being HPPI microfinance clients, they have
been deliberately picked to fit a certain profile.

But, this profle in a way is good for the project of this nature. This client segment
have some understanding of finance due to their SHG/MFI backgrounds. Further, they
belong to an income segment where they need financial education to be able to plan
finances better, reduce financial vulnerability by availing various financial products
and need to understand managing borrowings. By the virtue of their income, they also
have the capacity to avail different financial products.

Gender

On gender aspects it was found that while it is men who do generally take financial
decisions and also have ownership over major assets, women also seemed to play a
role. In a very high percentage of responses both by men and women, decision-
making were reported to be joint.

While one may assume that this could be a politically correct response to give but
even in FGDs joint decision-making did come to the fore. Hence, another reasoning
could be that since, the target beneficairies are women borrowing from MFIs and also
a high per centage were earning, they would be having a say in decision-making but
to what extent would be difficult to guess. More focussed and indepth FGDs would be
required to explore the nuances of household decision-making.
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Training of CRISIL Mitras

The financial literacy training conducted for CRISIL Mitras was found to be effective.
The pre and post test results showed marked imporvement in scores of participants.
Thus, the project does seem to be on course to creating a cadre of local resources on
financial literacy. However, there were still at least 10 CRISIL Mitras who had scored
low even in post test and would need further training.

Key recommendations

Given the findings of the survey following recommendations are being made.

Put more thrust on specialized financial products such as Recurring deposits, Fixed
deposits, insurance and pension, rather than on opening bank accounts. There is
already high outreach of that.

People are prone to over-indebtedness as they borrow frequently and often from
multiple sources, thus training should help people in managing their liabilities.

Start project efforts by providing simple tools having visible outputs. Tools to record
income and expenses could be handy. This can help people identify high expense
items, frivolous expenses and also track savings.

Financial planning was found to be weak making people susceptible to income shocks
as well as insufficiency of funds. The training should help people visualize their life
goals and to develop skills to plan accordingly. It should also address vulnerabilities
and safeguard people against sudden risks. People should be told of multi-pronged
strategies of saving systematically, taking risk covers (life and health insurance) ad to
borrow and spend judiciously.

It was found that people discontinue insurance and pension schemes after 2-3 years.
They are unable to visualize future benefits as against the immediate cash out flows.
Thus, it will take repeated efforts to drive home the point on this.

People in past have also lost money to fraudulent schemes. The training should help
people in developing knowledge to identify a good scheme and a good company from
a bad one.

In light of high concentration of microfinance, people should also be made aware of
the risks of agents, who could be one amongst them. These agents to get people high
amounts of loan from different MFIs. Agents are now ubiquitous in microfinance
areas; so are the cases of ‘pipeliningz’, fake clients etc. People must be made aware of
the risks involved in them.

2 . . . . ..
Borrowing from MFI and then passing it on to someone else in return for some commission or favour.
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There is good potential to leverage local insurance agents, bankers and government
outlets like E-Mitras. The project should engage with them and link people to these
local resources.

There are some peculiarities across blocks in terms of socio-economic variations.
These have to be factored in while deciding the focus of the intervention. E.g.
drinking habits in some blocks are higher than others; Rajput women do not go out for
work; some blocks have higher income than others etc.

Certain government schemes are less popular among people as there is less awareness
about them. The project has the opportunity to work with government functionaries
and people’s representatives (Pradhan, Up-pradhan) to spread awareness about such
schemes and to help people benefit from them.

Male members have shown good interest to learn financial skills and hence if
possible, some dedicated trainings or joint training with women, can also be done
involving men.

E-Mitras who despite training do not seem to have the required knowledge should be
re-trained.
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Beneficiaries targeted in
the two phases

45,000
36,000

P-1 P-2

Phase 1

Context of the Baseline Survey
]

CRISIL Foundation in partnership with Humana People to People India
(HPPI) is implementing project, “Mein Pragati” - A Financial Capability
Building project in Alwar, Dausa and Sikar districts of Rajasthan. The
project will cover 324 Gram Panchayats in 16 blocks. Total beneficiaries
targeted in the project are 81,000 and the project will be implemented over
a period of 31 months divided into two phases. The project entails
providing SHG members 13-week financial literacy training course.

Phase 2

In the first phase, the project will be implemented in Alwar and Sikar
districts with significantly high concentration (close to 90%) project
beneficiaries being in Alwar district. Total targeted beneficiaries in the
first phase will be 36,000. This phase will be of 17 months.

Impact

In the second phase, the project will run in 3 districts — Alwar, Sikar and
Dausa. In the second phase 45,000 beneficiaries will be targeted. The
beneficiaries will be from the SHGs of HPPI or its other partner NGOs
operating in these districts. This phase will be of 14 months.

Expected impact @ 3 levels
Individual
Household

Community

The goal of the project is to empower and enable poor rural women and
their households through a series of financial literacy trainings, linking
members with financial services and providing them financial health
counselling at household level. The impact of the project is expected at
three levels:

¢ Individual level

¢ Household level

e Community level

In order to ascertain the impact of the project, the baseline and endline will
be done separately for each phase of the project. The baseline for phase 1
was done during April and May 2016 by M2i Consulting. This report
presents the findings of the Baseline done for the Phase 1 of the project.

8
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Brief about ‘Mein Paragati’
.

Mein Pragati project has been started with the goal of building the ability of women in the
community to use knowledge and skills to manage financial resources effectively. Below are
the blocks in the 3 districts of Rajasthan where the project will be implemented.

Blocks under the project in each district

District Alwar District Sikar District Dausa
(to be covered in Phase 2)
1 Behror 1 Ajitgarh 1 Bandikuian
2 Nimrana 2 Neem ka Thana | 2 Sikrai
3 Thanagazi 3 Sri Madhopur 3 Mahua
4 Bansur
5 Mundawar
6 Rajgarh
7 Alwar
8 Kathumar
9 Ramgarh
10  Kishangarh

Expected Impact of the Project

The impact of the project is expected at three levels — individual, household and community.
The baseline data collection was aligned to capture data on the impact indicators for these
three levels. This baseline report is also structured to capture data on the impact indicators at
these three levels.

Expected impact of the project at three-levels

Individual Level Household Level Community Level

e Ability to calculate e Increase in income e FIs and other service
household income and through higher providers, government
expenditure involvement in livelihood officials and

activities and decrease in departments are

* Good knowledge and expenditure through sensitized such that
understanding of available cutting down on less they work proactively
products and services in important expenses to improve access to
the area, the processes and resulting in higher savings financial products and
documentation required to services
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access them and terms and
conditions associated with
them

Ability to differentiate
between the available
products based on various
factors

Ability to set goals for the
household and to prepare
the financial plan to
achieve the goals

Ability to link household
goals and financial plans
to relevant and right
financial products and
services available in the
area

Increased self-confidence
from the fact that there is
increased awareness and
knowledge and hence an
ability to make right
decisions and choices

Increased ownership of
financial products and
services from formal
financial institutions

Decrease in borrowing
from informal, expensive
and exploitative sources

Change in reason for
borrowing from
consumption to productive
purposes

Change in asset ownership
pattern of the household

Change in expenditure
pattern of the household —
increased expenditure
towards children’s
education, health, hygiene
etc. and decrease in
wasteful and unproductive
expenditure

Greater involvement of
women in household
decision making,
especially financial
decisions, as she starts
being recognized as
having knowledge and
understanding of financial
products and services

e Creation of a pool of
trained, experienced
and knowledgeable
trainers who can act as
guides and mentors to
the local community
in the financial matters
even after the end of
the project

e Increased level of
livelihood activities in
the village through the
SHGs

10
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Methodology for Baseline
]

The baseline included following activities.

e Discussions with HPPI’s Project Strategic Counsel (PSC) for this project

e Discussions with the Productivity Unit Leaders (PULs) and Cluster Coordinators

¢ Financial literacy assessment of the CRISIL Mitras, who are going to be the actual
field force in the implementation of the project. CRISIL team trained them on the
financial literacy module. CRISIL Mitras were assessed before and after their
training.

e SHG member survey and FGDs’

e  SHG members’ husbands’ survey and FGDs

e Preparation of database for Alwar and Sikar district (See box below).

Database

The database was created separately for Alwar and Sikar districts. The
database is of the financial service providers, financial products offered,

their contacts, details of central and state level schemes operating in the
area, contact details of various government field functionaries, contact
details of insurance agents etc. This database will help HPPI in linking
SHG members to the various financial services. This database has been
submitted to CRISIL Foundation and HPPI separately from this report.

? Findings of FGDs are summarized in Annexure 1.

11
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Research tools

The baseline data for Phase 1 was gathered from different stakeholders using different
research tools described below.

Stakeholders Research Tool
e Project Strategic Counsel e Semi-structured interview

e (Cluster Coordinator and e Semi-structured interview
Productive Unit Leaders

e Field Trainers e Financial Literacy
Assessment Test

¢  SHG members - Quantitative ® Questionnaire survey

¢  SHG members - Qualitative e  FGDs (Summary of FGDs is
provided in Annexure 1)

* SHG members’ husband or ® Questionnaire survey

head of household if husband
is not available

e SHG members’ husband or * Focus Group Discussions
head of household if husband
is not available

e Other stakeholders — Sarpanch, e Semi-structured interviews
insurance agents

All the above mentioned tools used for data collection are presented in Annexure 2.
Sampling
Sample of 1,800 SHG members was estimated for the baseline given the population

size for the project.

Estimation of total sample for Phase 1

t2PQ n = the sample size required
n= d? t = value of the t distribution at the desired level of
1 t2PQ confidence. (For n > 30, the t distribution

1 +N( az = 1) approximates the z distribution. At 95% level of

confidence, this value is 1.96.)
P = Proportion in the first class, value takes as 50%

n= 591 Q = 1-P is the proportion in the second class; value
Design effect (dff) taken as 3 becomes 50%

12
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Sampling process to select 1,800 sample respondents

As per total beneficiaries for
each district, proportionate

Sample size no. of villages for sample
[l derived - n=1,800 I decided I
! / Thus, Alwar = 53; Sikar =7 /

> >

Each village to have min. Sampling frame created from

1
i
1
i
1
i

30 respondents; thus 60 the project villages having
villages to be selected more than 40 SHG members

In addition, it was decided to interview 150 male household heads distributed across
villages to capture gender issues.

Actual sample after surve
Villages® SHG members Male members FGDs- Female FGDs-Male

Alwar 53 1,720 151 11 4
Sikar 7 226 20 2 2
Total 60 1,946 171 13 6

AList of villages along with sample covered in each village is given in Annexure 3.

Distribution of sample across blocks (n=1,946) _

« ;  SriMadhopur 1 10% Alwar 5 154
5 Ajitgarh [T 2% Bansur 6 203
Viratnagar Behror 13 429
Thanagazi Kathumar 3 81
Rajgarh Mundawar 8 272
. Ni Nimrana 2 61

§ Imrana ;
= N Rajgarh 10 315
2 Thanagazi 5 173

< Kathumar B

Viratnagar 1 32
Behror 2% Ajitgarh 1 33
Bansur Sri madhopur 6 193
Alwar Total 60 1,946

The sample was distributed across blocks almost in the same proportion as the real population
of 36,000 identified beneficiaries for the project.

13
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Potential challenge

The random sample of villages was selected from the sampling frame which contained only
those villages having more than 40 SHG members. This information regarding members in a
village was drawn from the data provided by HPPI.

However, during the survey it was found that in almost 40% villages required number of
members for the survey were not available. This was because 90% of the villages were those
where HPPI had microfinance operations. Many of the groups which had been counted in the
database (from which the sample had been drawn) did not have any active loans and hence
either the SHGs or the members within SHGs were no longer available.

In microfinance, groups are specifically created for the purpose of lending activities only. If
there is no loan then the group gets dissolved; even if the group is continuing and a member
has no active loan then the member has to drop out.

It was because of this reason that almost 40% SHG members could not be traced in the first
instance of the surveyors’ visit. However, HPPI staff could locate these old members and
eventually the baseline data was collected from them.

But from the perspective of the project implementation, HPPI and CRISIL Foundation should
be aware that they would also encounter the same situation. Hence, as against the original
premise of the project where the training had to be provided to the existing SHGs, there
would now be a need to reconstitute or re-form the SHGs itself. Thus, under the project there
will be this additional activity which will need to be done, which had not been originally
planned.

This also means that as against the original plan where baseline and endline data had to be
collected from the same respondents, will also have to be changed. The fact that there are no
permanent groups, would make it difficult to ensure that the project will be implemented with
the same set of members from whom the baseline data has been collected. Hence, the endline
respondents may change from the baseline by a significant proportion.

14
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Baseline findings

Respondent profile

Average age of respondents
(n=1,946)

Average family size (n=1,946)

46-55 y . .
1 > =2y Avg. no. of family members

9:3

1.7 1.6 1.1 09

I H = =

Adult Adult Male Female Total
males females child child family
size

° 5 9 % respondents were upto age of 35
° 5 .3 was the average family size

° 0 % No respondentt had attended a financial literacy training in past

. . Alwar 75%

Primary occupation of all respondents, (n=1,946) Bansur 74%

58% 57% 58% mAlvar ®Sikar ®Total Behror 41%
Kathumar 62%

Mundawar 43%

18% oo 70 13% 119 12% 1% 27 129 Nimrana 52%

f g 2% 1% 0 g 0% 1% 0% | Rajgarh 71%

Thanagazi 69%

Daily wage  Agriculture Trading  Manufacturing  Service Others Viratnagar 66%
labour Aijitgarh 73%
Sri madhopur 54%

Total 58%

e 5 8 % had wage labour as primary occupation followed by agriculture

e Alwar, Ajitgarh, Rajgarh and Bansur have highest % of wage workers
e Behror and Mundawar blocks had lowest % of wage workers

15



BASELINE INDICATORS

Individual level indicators

1 Economic activeness of SHG members

Baseline — Ph 1 Rajasthan

[ ]
* 3 % of carning women Blockwise breakup of
non-earning women
(n=755)
61% 62% 61%
Nimrana s 57%
Kathumar s 529,
: Viratnagar e 47%
Alwar Sikar Total Bansur 45%
®  Blockwise average monthly income Sri madhopur s 43%
earned by women, Rs
i ‘ ‘ ‘ Behror [ 39%
Alwar | | ‘ ‘ "
Thanagazi | ‘ ‘ | Mundawar [ 39%
Bansur | ‘ | ‘ Alwar [ 37%
Kathumar | | ‘ Thanagazi s 34%
Behror ]
Total :# Rajgarh s 30%
Mundawar | | Ajitgarth = 12%
Nimrana | |
Viratnagar | |
Rajgarh | |
Ajitgarh | |
Sri madhopur ‘
0 2000 4000 6000 8000
- Most women were found to be economically active. Since the beneficiaries
Q targeted for the project were mostly (~90%) microfinance clients of HPPI, they
are mostly economically active, as MFIs generally select economically active
members only. Hence, this data is good for the project beneficiaries but may
not be reflective of the general situation prevalent in the block or the district.
ﬁ Earning women had significant monthly average income (Rs4,907),
contibuting upto 1/3rd of the average household income

Ajitgarh block had highest % of working women but their average earning
compared to other blocks was among the lowest; almost similar was the case of
Rajgarh too.

16
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Awareness of income and expenses

% of women not aware of In the survey, 100% women were able to

expenses on the following heads provide estimate of their household income.
Medical 38% However, on expenses side, while women
Loan repayment 24% had broad idea of household expenses, not all

women had idea about all expenses heads.

Entertainment 44%
Tbicen & ohers 3704 As shown by the chart, women had low '
awareness about the type of expenses that in
Clothes 22%

most cases are dealt with by men. These
Education 30% included medical expenses, education
expenses, entertainment and tobacco
consumption by men. But most women had
Food 11% idea about daily expenses related to food,
utilities etc.

Rent & utilities 11%

3 Access to financial services
Banking
- % families having bank accounts e /o women having bank accounts
m 96% * 96%
90%
Alwar Sikar Total Alwar Sikar Total

90 % families reported of having bank account;

87 % of the women had bank accounts.

The high outreach of bank accounts in survey was consistent with the FGD findings too.
Women as well as men during FGDs mentioned that having a bank account was now a
necessity as most government schemes now provided direct cash transfer to account.

Further, one of the most popular state scheme ‘Bhamashah’ is focused on women and under it
women must be the primary account holder. The outreach of Bhamashah was also high.

17
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While the outreach of bank accounts was high, data was also gathered in the survey to check

whether the accounts were actively used or not.

Frequency of trausactions in bank account .
as told by woemen (% of those having bank Bltfc.kw1se breakup .°f
account, n=1,826) families not transacting
61%49%60% m Alwar = Sikar = Total (n=1,826)
Ajitgarh 1 33%
190/ 20"19% 140,13 14/0 0ol1% 0 % 0, Viratnagar s 31%
| . 5% 1% ’ Mundawar |fmmmmmn 24%
Not once 1to3 4106 7t012  More than Rajgarh 1 22%
U SR Kathumar = 19%
Frequency of transactions in bank account Sri madhopur  jmw 18%
as told by men (% of those having bank Behror [ 17%
account, n=153) Bansur | 16%
5 1% 52% m Alwar = Sikar = Total Nimrana 1 15%
| 0,
30‘y28A> 30% Alwar' 1 12%
=
8% 0% 7% 6% 6% o 4% 6% 5% Thanagazi, | 6%
B =m BN =m
Not once 1to3 4106 7to 12 More than Based on women’s data
12

80-90 % accounts are being actively used.

Most people again mentioned that as there is direct cash transfer by government (G2P

transfers), they must use the accounts.

Insurance and pension

Outreach of financial services among SHG
299% member or her spouse (n=1,946)
28% 28%
® Alwar = Sikar = Total

10% 1% 10%

3% 3% 3% 104 00y 1% 2% oy 2%
- OOA) ’ -OA)_ I l

Life Health
insurance insurance

Cattle Crop Pension

insurance insurance

70 % did not have life
insurance

Almost negligible % have
other types of insurance

Low outreach of pension
services

In FGDs people
mentioned that those who
had pension were getting
it from the Panchayats.

18
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On health insurance some women
mentioned in FGDs of having the health
insurance under Bhamashah scheme.

Genderwise break-up oflife
insurance outreach (n=1,946)

18% 17% 18%
O ‘ o o
{/ff_ '&s 9% l%%- : ,[_ '&s 10% 18% women reported of having life
A ,g_ ‘x}; i 4 A insurance, much higher than their spouses.
L”IJ ‘ . L /! ‘ .
Alwar Sikar Total

Women reporting having life insurance were more likely reporting loan-
linked insurance provided by MFIs to protect loans.

% of Insurance holders who have loan
outstanding from NMFIs

While it was found that the outreach of insurance
and pension services was low, a surprising data
was that higher percentage of women reported of
having life insurance than their spouses.

96%

However, cross-tabulating this data with
outstanding loan from an MFI showed that a
very high percentage (96%) women reported
having life insurance had active loans with
MFIs. It is therefore likely that these women had counted loan-linked insurances of MFIs.
Discussions during FGDs also point out that women mentioned of having insurance through
MFIs as they had active loans.

Alwar

Awareness about financial products

The data was gathered on members’ awareness of some common financial services.

% women not aware of different financial services (n=1,946)

% reported not aware of different
financial products - Alwar

?
® Pension 74%
@- RD 60%
FD 57%
Crop/ cattle insurance 68%
Health insurance 71%
Life insurance 57%

Bank loan 43%

% reported not aware of different
financial products - Sikar

Pension 87%
RD 68%
FD 65%

Crop/ cattle insurance 82%

Health insurance 88%
Life insurance 75%

Bank loan 44%

% reported not aware of different
financial products - Total

Pension 75%
RD 61%
FD 58%

Crop/ cattle insurance 70%

Health insurance 73%
Life insurance 59%

Bank loan 43%

19
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60-70 % respondents were not aware of various common financial products and

services.

The FGD findings suggest that even among the women who had some awareness of different
financial products did not know the details of these products. Most women only had cursory
idea about products like Fixed Deposits or Recurring Deposits but did not know of the exact
features like interest rate, tenure etc. The awareness about cattle insurance, crop insurance

and pensions was particularly very low and so was their access.

In order to get insight about understanding of insurance product among respondents, we tried
to see how many non-earning women had life insurance.

Women
having life
insurance
(n=1,946)

18%

Non-earning
women
having life
insurance
(n=342)

43%

Blockwise breakup of non-
earning women who have
life insurance

Sri madhopur
Ajitgarh
Viratnagar
Thanagazi
Rajgarh
Nimrana
Mundawar
Kathumar
Behror
Bansur
Alwar

54%
0%
0%
34%
43%
60%
26%
71%
28%
53%
54%

The data showed that 43% of the women who reported to have life insurance were non-
earning members. This again to some extent points to the fact that women had taken
insurance either as part of being members of MFIs and may not be working or have smply
taken it without understanding the fact that generally life insurance is more important for an
earning member on whom others in the family may have financial dependence.

Cases of financial frauds

In 4 out of 13 FGDs with women, the participants mentioned of some financial frauds
that they had to face. In two FGDs people mentioned of insurance agents running

away with their money. While in other FGDs people mentioned of some company
‘Pulse’ defrauding them around two years back. Such cases reflect lack of awareness
of financial services and kind returns they can provide. Many people take dubious
financial products in the lure of extraordinary returns.
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Data on awarenss about various common financial services was also taken from men.

% of men not awareness of different financial services (n=171)

% reported not aware of different
financial products - Alwar

?
(] Pension
i
FD
Crop/ cattle insurance
Health insurance
Life insurance

Bank loan

In the survey with the men it was found that the proportion of respondents who reported to be

I 48%
I 60%
I 53%
I 38%
. 46%
. 30%
. 32%

% reported not aware of different
financial products - Sikar

Pension

RD

FD

Crop/ cattle insurance
Health insurance

Life insurance

Bank loan

50%
70%
65%
30%
70%

50%

45%
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% reported not aware of different
financial products - Total

Pension

RD

FD

Crop/ cattle insurance
Health insurance

Life insurance

Bank loan

aware of different financial products was mostly in the range of 40-70%. This proportion

range was better for men compared to that of women but was still low in the absolute sense.
Further, here again the awareness was mostly restricted to cursory information as came out in

the FGDs. Most men did not have awareness of the details of financial products, their

features and their purposes.

5 Awareness about government schemes

Kisan Credit Card

Kisan Credit Card-Women

m Face difficulty in getting
Are not aware

Use scheme
Do not need
Do not have eligibility
Total |8% 98 6% 47%
4% 4%
Sikar 47%
Alwar | 9% [i98 7% 48%

The survey among women showed that close to 50% women were not aware of the details of
Kisan Credit Card (KCC). Men’s survey showed that 40% men were not aware about it. The

27%

31%

26%

Kisan Credit Card-Men

Use scheme
Do not need

Do not have eligibility

Total | 14% 48 12%

0%
Sikar | 10%

0,

Alwar \ 15% 4%11%

m Face difficulty in getting

Are not aware

40%

30%

41%

31%

45%

29%

response was also different between men and women regarding % of respondents having
KCC. 8% women mentioned of having KCC while the men survey reported it at 14%.

49%
61%
54%
37%
49%
33%
33%
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We carried out the Z-test of proportions to check if the results were significantly different for
the two different sample sets. The results of the statistical test showed that the responses were
indeed significantly different. (p-value came to 0.00336, the result is significant at p<0.05).

Based on the results of FGDs, it is more likely that the response provided by men on number
of families having KCC (14%) is closer to reality.

Other government schemes

Awareness of SHG members was checked for other common government schemes.

Pradhan Mantri Awaas Yojana (PMAY)

= Use scheme m Face difficulty in getting
Do not need = Are not aware
Do not have eligibility

%

Pradhan Mantri Rojgar Yojana (PMRY)

= Use scheme
Do not need
|

m Face difficulty in getting
= Are not aware

Toul % [ e

%

MG-NREGA
= Use scheme m Face difficulty in getting
Do not need = Are not aware
Bhamashah Janani Shishu Suraksha Scheme
= Use scheme m Face difficulty in getting = Use scheme u Face difficulty in getting
Do not need = Are not aware Do not need w Are not aware

Sikar 15% 11%

Alwar

Total
15%
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Overall, survey suggests that people
have low awareness about financial
products and services.

60'70 % not aware of most

financial products other than savings

Except for the popular state
government schemes like
Bhamashah most people had low
awareness of other schemes.

People had almost negligible
awareness about schemes like
PMRY or PMAY, which otherwise
could be useful for them.

Financial planning

In order to assess whether SHG members plan their expenses and important life goals, the
survey gathered data on different indicators.

Maintain formal records of income and
expense (n=1,946)

13% 489, 1% 12% = Don’t know
ss% || B |
Do not record 94 % reported of not keeping formal records of
50% income and expenses
Keep mental
22% 26% records
7% 0% 6% Keep complete
— records
Alwar Sikar Total
Short-term (3-6 mths) income and Plan for long-term expenses
expense plan (n=1946)
17% 6% 16% :
= Do not plan 59% m m Credit from formal
Don’t plan formally but have idea 25% 29% sources
m Carry out formal planning .
36% U m Credit from
18% 14% 17% . 36%| informal sources
75% [ 85% 76% I :
L - 31% Own savings
22% 20%
I 9 m Not planned
7% 1% 7% 3 ﬁ I ¥
| | .
Alwar Sikar Total Alwar Sikar Total

23



Baseline — Ph 1 Rajasthan

Survey showed that most people do not generally plan their income or expenses. During
FGDs people mentioned that they do not systematically save or invest either for short-term or
long-term expenses. When the expenses arise they meet them either through whatever
savings they have at that point in time or by borrowing. People borrow from formal as well as
informal sources.

Because of lack of proper planning coupled with irregular income, people often have had to
face situations of funds insufficiency.

5 4 % respondents reported of having to face situation of funds insufficiency in the last one
year.
% faced insufficiency Mechanisms used to

of funds in last 1 year tackle insufficiency

Alwar (n=967)
33% 37%

14% 18% I 11%
1%
m N e B

Reduced Used past Informal Formal Sold asset Don’t
expenses savings cre